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| HABILE STUDIO|

HABILE STUDIO
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Habile is a research laboratory
experimenting on creation, graphic design
and new technologies.

It is based in Paris and Brussels.
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PRESIDENT - DEVELOPER ART DIRECTOR - ILLUSTRATOR
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REBRANDING

EURACTIV
| REBRANDING

INVITATION

THE EURBRCTIV

2017. Cturactiv s the reference
media on EU policy, with a total of
24 million page views per month
across Europe. This rebranding
included the creation of the new
logo, visual guidelines, main platform
styling, newsletters design, as well
as the complete revamping of the
marketing material, and new offices
signage



EURACTIV

REBRANDING




REFERENCES

EVENTS WEBSITE

EURACTIV
| EVENTS WEBSITE

2017. Creation of all marketing
material  and  scenography  of
Euractiv's rebranding events
Creation from A to Z of the website

dedicated to events and conferences
around EU policies. Euractiv is a
European reference media in terms
of EU policy making.

https://events.euractiv.com/
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https://bit.ly/2t72GBd
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ACTIVITY REPORT 2017-18
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EUROPEAN CANCER
PATIENT COALITION 2018. Watch the video:

BIOMARKERS ANIMATED INFOGRAPHICS
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https://vimeo.com/254678230

REFERENCES

2017. Art direction and layout of

D H L DHLs Trend Papers, which focuses on
new technologies and theirimpact on

AUTOMOTIVE TREND PAPERS logistics and the automotive sector
Based on DHLs strong colours and
fonts, the design emphasises simple
clear-cut geometric shapes that
convey the idea of technicity with an
avant-garde touch
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REFERENCES

AVRIL

2018. Art direction and layout
of the Code of Ethics and Good
Practices of Avril Group. Following
Avril's visual guidelines and their
database of logotypes and pictures
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REFERENCES

URBAN AGENDA EU

ICONS, ILLU

TRATION & INFOGRAPHIC
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2019. Twelve
infographic on Circular Bioeconomy
Requlatory Obstacles and Drivers
for Urban Agenda Paln for the EU
Action Plan

icons for an

Circular
Bio-economy

Circular City
Funding Guide

into EU post-2020
Funds

Circular City Portal

The Urban Agenda Partnership on Circular
Economy aims to stimulate the re-use, repalr,
refurbishment and recycling of _existing

materials and proct
growth and Job opportunitis. To that end, the
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URBAN AGENDA EU

ICONS, ILLUSTRATION & INFOGRAPHIC

ENVIRONMENTAL FUNCTIONS

URBAN
RESOURCE
CENTRES

* WASTE PREVENTION
* WASTE MANAGEMENT
« 2'° RAW MATERIALS

ECONOMICAL FUNCTIONS

* INCUBATOR
¢ CO-CREATION

* TRANSFORMING
INDUSTRIAL SECTOR

SOCIAL FUNCTIONS

* JOB CREATION
e ENGAGING COMMUNITY
* QUALITY OF LIFE

WHAT IS AN URBAN RESOURCE CENTRE? HOW CAN CITIES DEVELOP THE CONCEPT?

ELTINGIIBA URDANRESOURCE CENTER WHAT ARE THE BARRIERS & SUCCESS FACTORS?

Urban Resource Centres are physical centres
that promotc the circular cconomy at local —

level. These centres can be designated multi-
functional places where the waste hierarchy WORKNG I0GETHER

el URBAN
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ENVIRONMENTAL FUNCTIONS

URBAN
RESOURCE
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5 STEPS FORWARD
= WASTE PREVENTION

+ WASTE MANAGEMENT Space Communication

+ 2 RAW MATERIALS & possible solution to the challenges with accass Sharing of knowladge and examples of sffactive
o space is for centres to cevelop more temporary and illustrative ways to communicats the benefits
set-ups. of waste prevention, ra-use and repai to citizens,

Which in tum reaches a broader seqment of
Knowledge “izens

Providing more knowlecige on approaches to Urban i
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Laoking into how to make it easier for local waste
management authorities to have tne waste fee
also cover waste reduction measures could solve Jrban Resource Centres can help stimulate
some financial limitations. amployment  and  entreprenaurship, promote

training for youth and unemployed adul but also

“epresents a source of income and value creation

Social focus

ECONOMICAL FUNCTIONS.
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SETTING UP A URBAN RESOURCE CENTER

> PAGE 2
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Japa

Dan

What is
branding ban?

According to the

2018-2019. [n™

out Eu

S fo

o7

Jraph

lobacco

for

the

the cover
for

products.

products, while ensuring a high level of

Mieumpockszos g robyrom

[ ——
et entan s ot gk,
somorne sces

Lot wm:

Packpa s chsn o0 oncersn e

g s andpurse

st ot na 0, sty

i et na 10, 204
oo e e
g Reputonsn ket e

mressesons o rtens

¢
tobacco products. These include cigarettes, oll your own tobs
cigarillos, smokeless tobacco, electronic cigarettes and herbal

o—o0

20may 2016

EU Member States
i, Conh Repi (Chars o et Denar, e
Potuga R Ghanon o eptn 1 weskn s soRcons.
a1 e o ey

Business, Retail

and AntiCounterfeiting Groups

Busiess Aconta S o ey BASCA)
Kttt Fedemion o et Hovagests 0RY)

L ConlbtonEupnne oo Ditatrs e T (CEOT)

Unions.

EuptanFoerstinof Fos At

e
feat iaisopa aton,
P 5 websiteunderthe emissions men

Our team at a glance

a
: SR
i st osy
o
& © % e0
3
NG
70 2

Vaping & Harm Reduction
Abrief introduction

Electronic Cigarettes  Tobacco Vapor Products

How do tobicco vapor

How do e-cigarettes work? oy

Ul U A O
Boschatian 55 -

im0 853 Soombed B s il

What is Tobacco Harm Reduction

Harm reduction concept
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POSTERS AND MUSIC VIDEO



https://vimeo.com/255369122

REFERENCES

MJC JACQUES TAT!

Association éducatio

2011-2017. V/isual
Orsay's cultural center
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MJC JACQUES TATI
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https://www.mjctati.fr/
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http://www.molenac.com/
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Lyons, France

POSTERS

LES DIMANCHES
DE L'ILE BARBE
| POSTERS |




THANK YOU

HABILE
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PARIS BRUSSELS

9, Villa Wagram St-Honoré Clos du Parnasse 1

75008 PARIS 1050 IXELLES - Box 7
contact@habilestudio.com eu.projects@habilestudio.com

Habile Studio, S.A.S au capital social de 12.000€
RCS 834 122 806



